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Abstract 

 

Value-added products are those products that have been modified or enhanced to raise their market value, 

shelf life, quality, and nutritional attributes. Tangub City of Misamis Occidental is abundant in different 

agricultural products, such as coconut, banana, corn, rice, cassava, mango, ginger, sweet potato, bitter 

melon, okra, ube, papaya, squash, tomato, durian, pechay, rambutan, string beans, cabbage, lanzones, 

monggo, pomelo, and carrots. This study was primarily conducted to identify consumer preferences for 

potential value-added products that can be created from the major agricultural crops in Tangub City. A 

concurrent nested research design was used in this study which employed researcher-made questionnaire 

as a data-gathering instrument. A total of thirty (30) consumers from Brgy. II, Tangub City are selected 

through convenience sampling as the respondents of the study. Based on the result, it was found that 

among all the value-added products it is cassava cake that the consumers preferred the most. The 

consumers also suggest local producers produce variations of banana, corn, coconut, ginger, papaya, 

squash, rambutan, sweet potato, durian, ube, bitter melon, carrot, rice, cassava, and mango. Hence, 

entrepreneurs should invest in producing value-added products because customers are looking for new 

products in the market.  
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